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My Working Day as a: Advertising Strategist

Organisation: Rainey Kelly Campbell Roalfe/Young & Rubicum

Type of organisation: Advertising agency

Subject of study: Media and Cultural studies

Job title: Account Planner

Job type: Strategist 

In which country are you currently working?: UK

What does your job involve?: 

My job involves considering what the advertising should say, who it should say it to, and how.

Strategists are responsible for making sure that brands speak to their consumers in a compelling and relevant way - that works.

My typical day: 

9am: 
· Start the day by eating my breakfast at my desk while I read the papers, check out social networking sites and read the industry press. It's important to keep up with popular culture and blogging is a big part of that.

10am - 1pm:
· Write a creative brief, the document which creative teams use as the basis for all work. It covers the market context for the brand we are advertising, consumer insight, and inspiration.
· Evaluate how effective a recent campaign was, using qualitative and quantitative data

1pm
· Go out for lunch, or sometimes just grab a sandwich on the way to a meeting
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2pm-6pm:
· Meet with clients to discuss strategic approach for a new product launch. This can involve a lot of preparation; researching the market and writing a presentation.
· Brief creative teams on a new project. I try to make briefings interesting, to stimulate creatives - so sometimes we brief them in unusual locations, or take them to the pub, buy sweets etc!
· Occasionally I'll attend a TV shoot for an ad for one of the brands I work on. Most people in the agency will work on a number of brands, which could be anything from cars to charities.
· Review creative work with wider agency team. There are usually about 5-10 people in a creative review, which is led by the agency creative director. We'll evaluate how well the ads address the brief, if the tone of voice is right for the audience, is it creatively exciting etc. It's sometimes tough telling creative’s that their work isn't right, but it's a crucial part of the job to say when work does not do what we need it to.

6pm
· Official home time, but sometimes I'll be attending market research groups - gaining an insight into the attitudes of our consumer, gauging their reaction to creative work, doing some blatant people-watching and eating takeaway for dinner.


Three things that I like about my job: 

(1): I have a legitimate reason to be nosey. A big part of my job is to understand how people think, what their attitudes are and how they might react to certain things. I get to people-watch for a living!

(2): It's a creative environment. I am encouraged to think creatively about how to approach my work.
Earlier today someone walked past my desk pushing a 6 foot model dinosaur...
Everyone gets to have their say - after all, advertising is subjective and a good idea can come from anyone.

(3): I can be myself. Individuality is prized in advertising; you're encouraged to have different interests, go and visit exhibitions, listen to talks on any subject you fancy. 
Appreciating that everyone is different helps me in my job - there's a danger when thinking about audiences in advertising that you begin to put people in boxes. I love that can wear what I like to work 


Three things that I'm not quite so keen on:

(1): I'm responsible for monitoring the effectiveness of the advertising we produce... so I have to go through a lot of research. The data bits of quantitative research can be laborious to go through, but usually I find something useful in there that makes it worthwhile.

(2): Occasional long hours - with no overtime. I worked until 4am once then had to be in at 9. Ouch.

(3): Sometimes people can be very literal - I often have to explain that a pencil drawing is not exactly what the final ad will look like! Often clients want the impossible and it takes a lot of patience to explain why they can't have an ad exactly like Sony Balls...
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Key points in my career development to date: 

1. Getting a role in the graduate scheme at the top UK media agency. I learnt a lot, had some great training and made good friends.

2. Moving from media into creative. At a creative agency you have the opportunity to get under the skin of a brand, interrogate their business and get to know their consumer. Plus it's good fun...

3. Winning new business pitches is really rewarding. You don't get much time to work on your ideas, which can mean that you're forced to focus and really great work comes through.

4. Working on award-winning advertising


What I wish I'd known when I was a student: 

Be more confident; ask more questions, it's worth the hard work in the end.

Tips or advice for those looking for jobs: 

1. Do work experience! Write, e-mail, beg, pester, use any contact you have.

2. Do your research. Find out the key companies in your industry, then do some digging to check out what the values of that organisation are - do they value development, are they seen as quite traditional etc. This will help you to work out where your talents are likely to be put to good use. Then look at work that the company has done, choose something you admire to talk about in an interview - and something you don't!

3. Be yourself
.
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